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“We need to build a 
collaborative network. 
A network that would 
help us figure out how 
to make collaboration 
work towards systemic 
change in the fashion 
industry. In other 
words, towards a new 
fashion and textile 
industry.”

Opening words of Adriana Marina, 
founder of Hecho por Nosotros & B-Corp animaná

at the Hecho por Nosotros and B-Corp animaná’s side event 
at the UN High Level Political Forum on 9th July 2021.
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Introduction
The side event entitled "Building Resilient Circular Supply Chains 
by Empowering Grassroots Action: Collaboration as a tool 
for achieving SDGs in Fashion" was an opportunity to debate 
the role of handworkers, MSMEs and cooperatives in building 
resilient and ethical value chains in the context of today’s 
landscape of complex pandemic challenges. The dialogue was 
hosted by Adriana Marina, Founder at Hecho por Nosotros & 
animaná; Pranav Khanna, Hecho por Nosotros Partner & Climate 
Change Specialist; and Tricia Langman, Hecho por Nosotros 
Partner & Circular Fashion Specialist. The panel of experts 
included:

Radhika Shah
Co-President  
of Stanford Angels 
& Entrepreneurs

Andrew Moose
Head of Retail, 
Consumer  
Goods & Lifestyle 
Industries World 
Economic Forum

Dr Kate Goldworthy
Co-Director, Centre  
for Circular Design,  
University of the  
Arts London

Craig Wilson
Loyalty Architect,
Entrepreneur, 
Strategist, Author, 
and Coach
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Conversations were held around co-
creation, circular economy, and support 
for grassroot levels. Using technology 
as a leverage has been the root of the 
collaborative network. 

Just like Adriana Marina’s dream, Hecho 
por Nosotros was born to promote 
dialogue and to provide an ecosystem 
bringing together artisans, handworkers, 
producers, designers, big brands and all 
the other stakeholders in the industry. 
This ecosystem invites everyone to 
build “a reimagined fashion and textile 
industry where technology advances and 
empowers the business and knowledge 
of artisans, micro and small medium 
enterprises who are often marginalized 
in the global fashion economy. We want 
to validate their wisdom, sustainable 
techniques, processes and natural 
fibers.” 

The NGO Hecho por Nosotros & the 
B-Corp animaná focus on promoting 
sustainability, transparency, and 
traceability in the fashion and textile 
industry through co-creation and multi-
stakeholder collaboration

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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Hecho por Nosotros 
embraces a culture of 
collaboration towards 
sustainability in the 
fashion industry. 

Through dialogue with artisans, local 
communities and handworkers, we foster 
the adoption and sharing of circular 
economy practices. With more than 
ten years of internationally renowned 
experience in circular fashion, we co-create 
solutions towards systemic change in the 
fashion industry. 

The HxN Toolkit Igniting Circular Fashion 
Through Collaboration is a pioneer in this 
regard. In our close collaboration with 
United Nations Economic Commission for 
Europe (UNECE), we create an ecosystem 
of solutions to address the various social 
and environmental challenges that are 
adversely impacting our planet. We are 
building tools that empower MSMEs and 
producers to integrate the sustainable 
fashion movement. Our tools not only 
facilitate their access to traceability 
and transparency principles, but also 
enhance their knowledge in circularity.

SUCCESSFUL COLLABORATION 
FOR SYSTEMIC CHANGE IN 
THE FASHION INDUSTRY
UNECE, Hecho por Nosotros & animaná 
promote transparency and traceability in textile 
supply chains by empowering the grassroots

Adriana Marina
Founder of Hecho x Nosotros 
& animaná

Francesca Rinaldi
PhD, Professor in Strategy and 
Fashion Management, Strategic 
consultant in creative industries 

Maria Teresa Pisani
Acting Head, Sustainable Trade 
and Outreach Unit, United 
Nations Economic Commission 
for Europe
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The Hecho por Nosotros 
High Level Political Forum 
Side Event was one more 
call for building the fashion 
and textile industry that 
meet the needs of our 
environment and global 
society: an industry 
based on circularity and 
sustainability, where actors 
standing at grassroots level 
are fairly retributed for the 
enormous work behind 
the products exported to 
international markets.

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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Dignity and enhancement of basic 
freedoms for the grassroots are substantial 
aspects for grassroot empowerment. 
Local communities deal with adversities 
every day, it is this resourcefulness that 
leads to entrepreneurship. Leveling 
the playing field, providing resources, 
access to information and collaboratively 
building bridges are matters that arise 
from a common mission. After referring 
to the important work done by Hecho 
por Nosotros and animaná in terms of 
sustainability and circularity, she insisted 
on the need of reinforcing collaborative 
networks, bringing together local 
consumers and creating a mindset shift 
throughout the ecosystem regarding 
what it means to be sustainable. A global 
community needs to promote grassroot 
empowerment by providing evaluation 
measures, technology training, value 
added impactful tools, and services to 
connect actors across the supply chains. 
Additionally, fundings that leverage best 
practices globally and technological 
innovation will help highlight what is 
happening in the supply chains.

Radhika Shah shared her insights on how the grassroot 
communities leverage entrepreneurship and how 
stewardship is a key part of the conversation. 

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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There is obviously a high quality product 
that is being produced, and a large 
segment of consumers are interested in 
that process. However, business reasons 
should not be the sole driver of change. 
Changing our mindset is imperative. 
And adopting a new mindset in support 
to artisans implies facing the huge 
$5bn market that is holding a promising 
expanding potential. 

Andrew Moose explained that the WEF 
is currently working to tackle two main 
challenges: operating and expanding 
businesses and access to markets. 
Resources and working efforts are 
mobilized to bring their stories forward. 
The WEF is also collaborating with the 
industry to re-shape procurement and 
support the grassroots to capture the 
value they deserve.

He then proceeded to explain how real 
change can be made in terms of grassroot 
empowerment. The first step, he stated, 
is to listen. The grassroots must be 
listened to and their actions must be 
supported by attending to their needs 
and their companies. By considering all 
perspectives, we can really identify what 
are the technological gaps that need 
to be filled and how we can bring that 
technology to a level that is fully accessible 
to all, regardless of the education level or 
other challenges they might be facing in 
terms of access.

Andrew Moose, from the 
World Economic Forum, 
explained how empowering 
the grassroots is, in fact,  
a business opportunity.

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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“A global community 
needs to promote 
grassroot 
empowerment by 
providing evaluation 
measures, technology 
training, value added 
impactful tools, and 
services to connect 
actors across the supply 
chains.”
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She insisted on the idea of technology not 
being the answer to all of our problems, 
but rather an enabler. The key to circular 
design is thinking about the system, 
not just the product or material. We 
need to look at it as a journey or a story of 
product materials: from the raw materials, 
to the product in hand, and then back to 
the environment. Additionally, we need 
to consider the lives that have been 
affected along the way, either positively or 
negatively. If we think of the embodiment 
of the people in the product, then it 
is far easier to see beauty beyond the 
aesthetics.

Kate Goldsworthy referred 
to collaborative projects 
and initiatives that are 
driving the sustainable 
agenda of circularity and 
technology and how these 
projects will have lasting 
impact on the future of 
design. 

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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She then referred to the important 
themes explored today by academia 
and her research, mentioning long term 
projects directed at investigating what 
collaboration tools are needed in order to 
enable circularity, research that answers 
questions on speed, and research on 
biological and local aspects. At the heart 
of their research, design is always at 
the core with the goal of trying to avoid 
unintended consequences.

Craig Wislon described how marketing 
contributes to the expansion of the 
mission of brands directed at educating 
and committing consumers to 
sustainability values. 

He explained that, among the 
five fundamental business models 
- convenience, promotional, superiority, 
tribal model, and an ethical position - 
the last two are recognised as the more 
sustainably driven and pose a much 
larger challenge: evaluating the reason 
why someone would like to wait or pay 
more. animaná and companies that share 
its vision are competing against those 
implementing convenience or promotional 
models, the educational piece is crucial. 
Education can be delivered if you have a 
platform to develop a relationship with 
the consumer and meet where they are, 
thereby understanding how they make 
decisions.

Craig Wislon shared his 
thoughts on the power  
of marketing.
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As Pranav Khanna stated, 
the panel discussion 
was an in-depth and 
progressive conversation, 
moving from the 
collaborative framework, 
to the Gandhian 
philosophy, to the role of 
design, to how technology 
is not only a tool but also 
an enabler among the 
collaboration building, and 
finally to the consumer’s 
perspective.

The panel discussion was followed by 
twelve ‘Living Room’ conversations led by 
experts in sustainability and circularity in 
fashion. Within the breakout rooms, Hecho 
por Nosotros experts and special guests 
invited the audience to take part in deep 
and dynamic dialogues on the different 
challenges faced within the fashion and 
textile industry today with specific focus 
on handworkers, MSMEs and producers 
at grassroots level. The audience had the 
opportunity to choose one of the twelve 
‘Living Rooms’ according to their expertise 
and preference.

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry
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Hecho por Nosotros 
‘Living Rooms’: 
Collaboration as a tool 
for achieving SDGs 
in Fashion
At the end of each ‘Living Room’ discussion, the leading experts 
of each breakout room shared three main takeaways and 
conclusions of the conversation with the audience.

24
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CLIMATE CHANGE  
AND NET-ZERO 
MSMEs access to decarbonization strategies  
and technological tools to contribute to  
reducing climate change

We are facing a critical climate scenario ahead 
of us and the textile and fashion industry is 
a key sector that needs to be reshaped in 
order to reduce carbon emissions and to halt 
climate degradation. 
Within the discussion, experts pointed out the 
need to collaborate towards climate change 
mitigation and to understand the importance 
of MSMEs to achieve real change by 
promoting actions from the grassroots. New 
opportunities, tools and innovation towards 
achieving net zero, specifically on data and 
regulation, should be promoted and put in 
the hands of MSMEs. 
The experts and the audience also agreed 
on the necessity of clarifying the complexity 
of the problem rather than simplifying, by 
including all actors in the global debate and 
understanding both their needs and capacity. 
Finally, they concurred that the key role of 
suppliers should be acknowledged to avoid 
facilitators onboarding and mediating this 
change.

Sumeet Singh, Radhika Shah and Sunny Dogra, 
responsible investment specialists, brought up 
three main challenges responsible investment 
is facing today: transparency and reporting, lack 
of technology to track key indicators and the 
environmental impact. 
As an overarching conclusion, a point was 
made on the need to bridge the gap between 
investors, artisans, handworkers, and other 
stakeholders towards the building of a 
community with the capacity of transforming 
the current linear model to a circular-driven 
sustainable one in the fashion and textile 
industry. 
As Radhika’s inspiring words tell us, “we are all 
entrepreneurs and changemakers. We all have 
it inside us in different forms and shapes.” Only 
this way, we can imagine solutions towards more 
equitable supply chains at all levels.

INVESTING IN 
SUSTAINABLE FASHION 
Perspectives and challenges from  
a sustainable and responsible investor’s 
viewpoint

Pranav Khanna 
Hecho x Nosotros 
India

INVITED EXPERTS:

Pernilla Dahle
Service Designer 
& Facilitator 
at Antrop

Andy Moose
Head of Retail, 
Consumer  
Goods & Lifestyle 
Industries World 
Economic Forum

Radhika Shah
Co-President of 
Stanford Angels 
& Entrepreneurs

INVITED EXPERTS:
Sunny James 
Dogra
Management 
Consultant & 
Hecho x Nosotros 
Collaborator

Sumeet Singh
ESG & Responsible  
Invesment  
Specialist, 
Hecho x Nosotros
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WOMEN AND GIRLS  
EMPOWERMENT

Changes need to be made within the fashion 
and textile industry regarding high rates of 
informality, gender-based violence, and lack 
of family-friendly labour policies to achieve 
decent livelihoods. Projects such as the Hecho 
por Nosotros Co-creation Program and Tools 
from our Capacity Building Program can 
contribute to promoting gender equality 
within the industry.

They can provide technological resources, 
promote equitable policies, safe employment 
opportunities as well as professional training 
on entrepreneurship for women and girls. 
The first step towards gender equality is to 
recognize the problem: the gender gap in 
the fashion industry has to be reduced, and 
women need to be empowered with the same 
opportunities and resources. 

INVITED EXPERTS:
Laura Giadorou  
Koch
Juris Doctor 
(JD) and Master 
of Laws

Carla Albornoz
Economist & 
Hecho x Nosotros  
Collaborator

Paula Coto
Executive Director 
at Chicas en 
Tecnología

We believe in the high impact of investment 
in women on their families, children, and 
communities. Then, we need to act towards 
bridging the technology gap by developing 
skills that will help promote women in the 
entrepreneurial field. Finally, we need to 
understand the importance of collaboration 
and to expand knowledge in production and 
consumption processes. In this regard, the 
caring economy uses an attentive mindset 
and actionable ideas to increase collaboration 
between NGOs in order to better care for the 
environment.

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry



“We are all 
entrepreneurs and 
changemakers. 
We all have it inside 
us in different forms 
and shapes.”

Radhika Shah
Co-President of Stanford Angels & Entrepreneurs
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We can only look at the future by rethinking 
the present. Tricia Langman, Sarah Angold 
and Dr Kate Goldsworthy led a discussion on 
the future of the changing fashion landscape, 
debating the ways in which sustainability, 
transparency and circularity can become truly 
mainstream. Three main threads ran through 
the discussion. One, the question - what is 
the future meaning of luxury? As Dr Kate 
Goldsworthy stated, “Can something be truly 
beautiful or luxurious if the story behind it isn’t 
also beautiful?”. This led to a second topic 
regarding the longevity of fast fashion as a 
business model. Fast Fashion only survives 
because fast-consumption prevails - it is the 
“opposite of coexisting”. Definitions of luxury 
and Fast Fashion must be revised along with 
the way we perceive them, the materials we 
use and our relationship with consumption. 
How can we speed change in these areas? 
First with education to create new narratives, 
replacing our addiction to newness with a 
recognition of long lasting value. Then we 
must embrace collaboration and co-creation 
between all stakeholders in order to drive a 
sustainable transition in the fashion industry 
and beyond.

In the room led by Nikolay Anguelov, the 
discussion traced the emergence and 
proliferation of mass customization with 
examples of brands from around the globe 
that are successfully prototyping product 
lines at scale. It is important to learn from 
these innovators because operating at 
scale, meaning reaching the mass-market as 
opposed to focusing on niche production, 
is essential for ushering systemic change. 
The challenge will be to communicate on 
the benefits of such a modality to the main 
fashion buyer – the 14 year-old. Although 
there is evidence that teens and tweens are 
more socially and environmentally conscious, 
there is little evidence that this consciousness 
is reflected in their consumption habits. 
Engaging youth and attracting them into mass 
customization commerce is a key part of the 
solution.

THE FUTURE OF LUXURY  
AND FAST FASHION
Empowering artisanal and local creativity 
through collaboration and technology

NEW WAYS TO DESIGN  
AND CREATE CLOTHES  
WITH TECHNOLOGY
How the emergence of mass customization  
can impact local level sustainability efforts?

INVITED EXPERTS:
Lucia Cammilli
Sustainability 
Consultant 
at Hecho x Nosotros

Nikolay Anguelov 
Associate  
Professor 
of Public Policy, 
University  
of Massachusetts

INVITED EXPERTS:

Tricia Langman
Hecho x Nosotros 
Africa 
& Sustainability
Specialist

Sarah Angold
Hecho x Nosotros 
Partner, Sustainable 
Innovation 
Consultant,  
Creative Director  
& Activist

Dr Kate Goldworthy
Co-Director, Centre 
for Circular Design, 
University of the  
Arts London
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The discussion revolved around biodiversity 
and ecosystem services and the importance 
of recognizing agriculture, biodiversity 
and human interconnectivity. Ecological 
intensification methods were discussed, 
such as Hedgerows & Milpa, followed by 
expert insights on regenerative agriculture 
and production of natural fibers. Concrete 
examples were brought up. Rebecca Burgess 
shared with the audience a successful 
program developed by For Wool, with a focus 
on grassroot components, that enhances 
photosynthetic carbon capture through 
adaptive grazing management, hedgerows 
and corridor restoration, which technically 
reinforces the amount of carbon in the soil 
and enhances water holding capacity. The 
existence of a linkage between ecology 
and the fashion industry was pointed out 
with examples from Hecho por Nosotros 
recovering practices that contribute to a 
whole new regenerative system.

Changes need to be made regarding 
agricultural practices, overproduction and 
textile mate- rials to address the current 
situation in terms of waste. Yet, systemic 
change also needs to start in the relationship 
that we, as consumers, have with our clothes. 
When we perceive the value that we assign 
to the clothes that we own, and this value 
drops, we feel our personal value dropping 
alongside. This cycles back to design: new 
collections, fast decisions, mass-production 
and a number of other incorrect decisions that 
harm the planet. New practices need to be 
adopted in the whole hierarchy of the waste 
system. Notwithstanding the current trends, 
we can adopt practices such as garments 
on demand or upcycling and revaluing our 
clothes.

REGENERATIVE  
MODELS IN FASHION

ZERO WASTE FASHION DESIGN
From ancient wisdom to design methods 
and circular systems

INVITED EXPERTS:

María Nohelia 
Gutierrez
Textile Developer 
and Collaborator

Nicole Odessky
Fashion Designer 
& Hecho x Nosotros  
Consultant

Dr. Holly McQuillan
Researcher &  
Zero Waste  
Design Specialist

Rebecca Burgess
Executive Director 
of Fibershed, and 
Chair of the Board 
for Carbon Cycle 
Institute

Andrés Gonzáles
Project  
Management 
& Supply Chain  
Specialist, 
Hecho x Nosotros 
Collaborator
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Adopting circular models, and abandoning 
linear Fast Fashion ones is no longer a matter 
of will and belief, but has also become a 
source of profit. In the words of Stephanie 
Benedetto, “there has been this myth for so 
long that sustainability has to cost you more 
money to participate. The good news is that 
by focusing on, for example, a business’ 
waste and unused inventory, companies can 
sell it today and make money. And then take 
that money and put it back into doing good 
things in their supply chain without their 
overall capex increasing. They can pay their 
workers more. They can buy more sustainable 
materials. They can adopt innovative 
technology solutions. Allowing everyone to 
participate in sustainability and to be more 
efficient and do better tomorrow. So we can 
not only survive, but thrive”.

From the start, back in 2009, HxN’s goal 
has been to give artisans and MSMEs a 
representation and a voice in the international 
market and the textile industry. When talking 
about technology, different challenges arise, 
caused by the uniqueness of circumstances 
faced by artisans and MSME’s, either 
due to the lack of standardization in the 
practices, the variety of materials, the lack 
of information, accessibility to technology 
or the demands on the type of information 
and standards that the textile industry 
currently requests from producers in order 
to categorize them as sustainable. The 
blockchain experts, Ewald Meyer and Agustin 
Pandolfini presented how technology and 
blockchain can help farmers and MSMEs 
become more transparent. We need to build 
a strong connection between the consumers 
and the grassroots of the textile value chain in 
order to prevent marketing misuse from big 
brands or greenwashing. Technology in the 
hands of artisans and MSMEs enables such 
connections and can lead to systemic change.

MANAGING OUR WASTE 
TOWARDS ACHIEVING SDG 12 
IN FASHION
Responsible consumption & production

HXN COLLABORATION, 
TRANSPARENCY &  
TRACEABILITY
How can technology in the hands of MSMEs  
and artisans achieve a systemic change?

INVITED EXPERTS:

Agustin Pandolfini
Social Impact 
Lead at IOV Labs

Ewald Meyer
Director for 
Business
Development 
at BanQu

Christiane Schulz
Textile Engineer & 
Hecho x Nosotros  
Collaborator

INVITED EXPERTS:

Stephanie 
Benedetto
Queen of Raw

Anita Ahuja
UN Ambassador at 
Hecho x Nosotros  
& Social Entrepreneur

Nicholas Amartey
Global Value Chain 
Specialist & Hecho 
x Nosotros 
Representative
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“Can something be 
truly beautiful or 
luxurious if the story 
behind it isn’t also 
beautiful?”

Dr Kate Goldworthy
Co-Director, Centre for Circular Design,  

University of the Arts London

38
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“Journalists have a lot of work to do. It is 
our responsibility to communicate all what’s 
being done to the consumer, to help with that 
engagement”. These were the words shared 
by Tara Donaldson, as the main conclusion of 
the breakout room discussion. The focus of 
the discussion was consumer engagement, 
and how to make them part of the solution. 
As a journalist, her mission is to share what 
is happening in the world when it comes to 
sustainability and the best way to do this is to 
learn and be updated on what companies are 
doing. 
As for consumer engagement, journalism also 
plays a key role regarding the negative impact 
of the textile and fashion industry, specifically 
its social impact, to raise awareness on the 
harm caused and really change consumption 
patterns and choices. 
A point was made on the role of MSMEs and 
producers, and the challenge they face in 
terms of costs to be sustainable. For instance, 
retailers may not want to go sustainable or, 
even if they do, they refuse to pay for more 
costly garments. 

JOURNALISM &  
SUSTAINABILITY IN FASHION
How to engage the consumers?

Finally, going back to consumer engagement, 
Tara mentioned the importance of education 
on sustainability, not only to make consumers 
aware of the need to be sustainable, but also to 
make them understand the real meaning of it.

INVITED EXPERTS:

Ana Pimienta
Fashion 
sustainability 
convert & 
HxN Collaborator

Marcia Gitman
Commercial 
Manager  
at animaná

Tara Donaldson 
Excecutive 
Editor 
of WWD

María Quinzio
Expert in Branding  
& Communication,  
Strategist

Building Resilient Circular Supply Chains by Empowering Grassroots Action Collaboration as a tool for achieving SDG’s in the fashion industry



42

This led to a second takeaway: tying this behavior 
to actions the consumer can take becomes 
more genuine. Consumers respond positively 
when they share these same values and can 
see that the organization is acting responsibly 
and meaningfully. Lastly, reference was made 
to digital channels and how they offer a means 
for brands to communicate the details of their 
commitments and their practices. The more 
transparent they are in sharing the struggles 
and challenges of their own journey, the more 
consumers believing in these values rally to 
support.

In this room, experts invited the audience 
to debate on how online marketing can be 
used to engage consumers with sustainable 
values. 
After a thorough discussion between Craig 
Wilson and Fernanda Fabris, conclusions were 
drawn regarding the role of sustainability 
principles and marketing. Firstly, brand 
managers need to learn that marketing 
sustainability practices are valuable when 
those practices are incorporated in the 
principles of the organization and not just as 
part of general compliance efforts. This goes 
beyond greenwashing. When an organization 
is truly committed to adopting an 
environmentally conscious behaviour, sharing 
that commitment and the related actions 
becomes valued by the consumer. they can 
perceive the tangibility of these actions and 
to which extent they are integrated into the 
overall behavior of the organization.

MARKETING  
AND E-COMMERCE
Big tools to engage consumers with  
sustainability and values

INVITED EXPERT:

Maria Fernanda 
Fabris
Hecho x Nosotros 
Marketing & 
Communications 
Lead

Craig Wilson
Loyalty Architect,
Entrepreneur, 
Strategist, Author, 
and Coach
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The session revolved around the themes of 
technology and traceability and the need 
for collaboration for systemic change in 
the fashion industry. UNECE contributed 
to the discussion by highlighting the main 
achievements of their project “‘Enhancing 
Transparency and Traceability of Sustai- 
nable Value Chains in the Garment and 
Footwear Sector” harnessing blockchain 
for transparency. The adoption of new 
technologies is crucial for the involvement 
of SMEs on a level playing field in supply 
chains. In addition, HxN highlighted how 
transparency is also fundamental for the 
engagement of consumers, who, as they 
obtain information on the supply chain, 
are empowered and can become active 
brand ambassadors and take part in the 
systemic change. Emphasis was made on the 
importance of encouraging collaboration 
both intra firms and with other private and 
public actors that can raise incentives for 
sustainability and support innovation within 
SMEs in the fashion industry, supporting their 
long term development and participation in 
sustainable supply chains.

SUCCESSFUL COLLABORATION 
FOR SYSTEMIC CHANGE  
IN THE FASHION INDUSTRY

INVITED EXPERT:

Paulo Stefano  
Sartor 
Economist  
& MSMEs  
Capacity-Building 
Specialist

Maria Teresa Pisani
Acting Head, 
Sustainable Trade 
and Outreach 
Unit, United 
Nations Economic 
Commission for 
Europe

Aurora Cicllini
SMEs and Industrial  
Development expert, 
Hecho x Nosotros 
Collaborator

Lucía A. Rizzi
Hecho x Nosotros 
Young Advocates 
Lead

Hosting Adriana 
Marina
Founder of  
Hecho x Nosotros 
& animaná
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Pernilla Dahle / pernilla.dahle@antrop.se

Assistant facilitator(s):
Lisha Mohan / lisha.mohan.hxn@gmail.com

BREAKOUT GROUP #2
Sumeet Singh / sumeet.singh.hxn@gmail.com

Sunny Dogra / sunnydogra@hotmail.com

Radhika Shah / radhika_s_shah@yahoo.com

Assistant facilitator(s):
Darian Edelman / darian.edelman.hxn@gmail.com

BREAKOUT GROUP #3
Paula Coto / pcoto@chicasentecnologia.org

Laura Giadorou Koch / laura_dolium@me.com 

Carla Albornoz / carla.albornoz.hxn@gmail.com

Assistant facilitator(s): 
Jessica Xu / jessica.xu.hxn@gmail.com

BREAKOUT GROUP #4
Nick Anguelov / nikolay.anguelov@umassd.edu 

Assistant facilitator(s): 
Umar Abdulsalam  / umar.abdulsalam.hxn@gmail.com 

Lucia Camilli / lucia.cammilli@hechoxnosotros.org

BREAKOUT GROUP #5
Tricia Langman / trish.langman@gmail.com 

Sarah Angold / sarah@sarahangold.com

Kate Goldsworthy / k.goldsworthy@chelsea.arts.ac.uk

Assistant facilitator(s):
Kristina Gorel / kristina.gorel.hxn@gmail.com

BREAKOUT GROUP #6
Dr. Holly McQullan / hlmcquillan@gmail.com 

Nicole Odessky / nicole.odessky.hxn@gmail.com

Maria Gutierrez / maria.gutierrez.hxn@gmail.com

BREAKOUT GROUP #7
Andrés Gonzales / andres.gonzales.hxn@gmail.com

Oliver Bamford  /  
Dr Peter Stanbury / 
Assistant: 
Manisha / manisha.sharma.hxn@gmail.com

BREAKOUT GROUP #8
Nicholas Amartey / namartey@agripreneursafrica.org

Stephanie Benedetto / stephanie@queenofraw.com

Anita Ahuja / anita@conserveindia.org

Assistant facilitator(s):
Santiago Fried / santiago.fried.hxn@gmail.com

BREAKOUT GROUP #9
Christiane Schulz / nchristiane.schulz.hxn@gmail.com

Ewald Meyer / ewald.meyer@banquapp.com

Agustín Pandolfinir / agustin@iovlabs.org 

Assistant facilitator(s):  
Ana Vallejosr / ana.vallejo.hxn@gmail.com

BREAKOUT GROUP #10 
Marcia Gitman / marcia.gitman@animanaonline.com 

Tara Donaldson / tdonaldson@wwd.com

Assistant facilitator:
Ana Pimienta / Darinka (Cambridge)

BREAKOUT GROUP #11
María Fernanda Fabris / fernanda.fabris.hxn@gmail.com

Craig Wilson - craig.wilson@compassandnail.com

Assistant facilitator: 
Melissa Pontones / melissapontones.hxn.rh@gmail.com

BREAKOUT GROUP #12
Adriana Marina / adriana.marina@gmail.com

Lucia Rizzi / lucia.rizzi.hxn@gmail.com

Aurora Cicillini
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